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“LIQUOR ON PLANES” 
HEARINGS COMPLETED 


Hearings on bills to ban liquor on planes were held 
in Washington July 28 and 29 by the Congressional 
Sub-Committee on Transportation and Aeronautics. John 
Bell Williams of Mississippi was the chairman. 

Most indicat- 
ed by their testimony that 
since the airline industry has 
failed to eliminate the haz- 


witnesses 


ard created by drinking on 

planes, action by law was 

necessary to improve the 
situation. 

The Airline 

and Stewardesses Association 

Congressman Williams and the Airline Pilots Asso- 

ciation submitted strong statements on behalf of such 

legislation. 
The Federal Aviation Agency, believing that its pro- 
posed regulation to allow only liquor served by the air- 


Stewards 


lines to be consumed on board would solve the problem, 
expressed their opposition to the proposed ban. 

Among those who stressed the need for such legis- 
lation in the interest of safety were Dr. Caradine 
Hooton, testified on behalf of the Methodist 
Church; Dr. Andrew C. Ivy, world famous medical 


who 


scientist; Congressmen Judd of Minnesota, Helcher of 
West Virginia, Hempill of South Carolina; and repre 
sentatives of the Temperance Leagues in the various 
States. 

Clayton M. Wallace, Executive Director of the 
National Temperance League, urged church folk and 
others interested in skyway safety to write their Con- 
gressmen requesting support of bill HR 1075. He em- 
phasized the bill is a safety measure and should always 
be referred to as such. 


One of the finest ways of preventing inebriety is to 
develop the spiritual and intellectual assets of one’s per- 
sonality and to learn how to utilize them. In these days 
in which all of us are beset by the anxieties caused by 
the so-called Atomic Age, it is particularly important 
that we should not rely on crutches, that we should not 
look for artificial escapes — but that we should make a 
conscious and conscientious effort to deal with the diffi- 
cult situations. 


—Dr. E. M. Jellinek 





UNITED PRESBYTERIAN CHURCH 
GENERAL ASSEMBLY REGISTERS 
VIEWS ON ALCOHOL PROBLEMS 


After several proposals to amend had been defeated, 
the Commissioners of the 171st General Assembly of the 
United Presbyterian Church in the U.S.A. meeting in 
Indianapolis voted to adopt the following statement: 

“Noting the widespread use of alcoholic beverages 
in our country and the deeply-rooted cultural sanctions 
that support such use in nearly all segments of our 
population; 

“Noting also the variety, complexity, and intensity 
of the problems related to such drinking, which in their 
interaction with other social and moral problems compel 
the attention and concern of the churches, and 

“Believing that there are no easy or immediate 
solutions for the problems of alcohol, but that, through 
a deeper understanding of human behavior and of the 
forces that mold our culture, ways can be found of 
dealing with them, 

“The 171st General Assembly 

“Calls the attention of each Jocal congregation to 
the former pronouncements of the Presbyterian Church 
in the United States of America and the United Presby- 
terian Church of North America (U.S.A., 1946, 1953; 
U.P., 1957), which call for (1) a realistic program of 
education in the churches, emphasizing voluntary ab- 
stinence as a significant way of dealing with the prob- 
lems of alcohol, (2) concern on the part of ministers 
and churches for alcoholics and other victims of the 
misuse of alcohol, (3) education of the public regarding 
alcoholism and other problems of alcohol, and (4) co- 
operation with agencies whose goals with respect to al 
cohol are in harmony with those of our church, and 
(5) cooperation with Alcoholics Anonymous. 

“Directs the Department of Social Education and 
Action to undertake a study of the use of alcoholic 
beverages in the American culture, with special atten- 
tion to the effects of the edvertising of such beverages, 
re-examining the issues involved and their proposed solu 
tions, and to bring to the 172nd General Assembly re 
commendations as to ways the churches and their mem 
bers can act responsibly with respect to the problems of 
alcohol, and 

“Encourages the social education and action com 
mittee of each presbytery to assist local pastors and con 
gregations in dealing with these problems, and to co 
operate with the Department of Social Education and 
Action in its study of the use of alcoholic beverages.” 
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FEDERAL AGENCIES GIVE US 
THE RUN-AROUND 


Federal agencies responsible for enforcing regula- 
tions with respect to false and misleading advertising are 
seeking to pass-the-buck when confronted with the tem- 
perance forces protest of the “Beer is good for you” 
advertisements of the United States Brewers Foundation. 

As reported in the last number of the Temperance 
News the National Temperance League representing the 
various state organizations including the New Jersey 
League through its Executive Director, Clayton M. 
Wallace, protested to the Federal Trade Commission the 
series of 21 advertisements currently appearing in Life, 
Look and the Post. These advertisements create the im- 
pression that beer can restore pep and energy, that it 
“really picks you up too,” and that beer “won't let you 
down.” 

In reply to Mr. Wallace’s protests dated June 10 
and 12, Mr. Sam L. Williams, Chief Project Attorney 
of the Federal Trade Commission Bureau of Investiga- 
tion, on June 27 advised “inasmuch as the Alcohol and 
Tobacco Tax Division of the Internal Revenue Service 
has primary jurisdiction by statute over such advertising 
the letters . . . and their enclosures are being forwarded 
to that agency . . . for appropriate further considera- 
tion.” 

On July 17, 1959, Mr. Avis, Director of the Al- 
cohol and Tobacco Tax Division, wrote Mr. Wallace: 
“The Federal Alcohol Administration Act provides for 
the. imposition of sanctions with respect to the publica- 
tion or dissemination of that Act and regulations there- 
under, when such advertising is published or dissemin- 
ated by a person who is engaged in business as a brew- 
er, importer, or wholesaler of malt beverages.” 

“Since the advertisement, to which you referred, 
was not published by a brewer, importer, or wholesaler 
of malt beverages, but by a trade association, there is a 
question whether an advertisement of that association 
is subject to the provisions of the Act. This matter of 
jurisdiction is being studied.” 

In replying to the Alcohol and Tobacca Tax Divi- 
sion’s claim that they can take no action because the 





advertisements are not the responsibility of any one 
brewer, the National Temperance League declared: 

“It is respectfully submitted that the Federal Al- 
cohol Administration Act declares in Section 5, ‘It shall 
be unlawful for any person engaged in business as a 


. . » brewer . . . directly or indirectly or through an 
affiliate, . . . to publish . . . in any newspaper or other 
periodical . . . any advertisement of . . . malt beverages 


if such advertisement is in, or is calculated to induce 
sales in interstate commerce . . . unless such advertise- 
ment is in conformity with such regulations, to be pre- 
scribed by the Administrator, (1) As will prevent de- 
ception of the consumer with respect to the products and 
as will prohibit, irrespective of falsity, such statements 
relating to . . . scientific or irrelevant matters as the 
Administrator finds to be likely to mislead the con- 
sumer.’ 

“Under this wording it is not necessary that the 
statements be completely false to come under the ban of 
the law. It is sufficient to ban them if scientific or ir- 
relevant matters are used which are likely to mislead 
the consumer. The statements about which complaint 
is made do not conform to scientific findings. 

“One cannot escape the penalty of the law by 
merely employing an agent, or through entering into a 
conspiracy to defeat the purpose of the law. It is incon- 
ceivable that the type of advertising claims if made by 
a single brewer would be wnlawful but if he joins with 
a number of brewers and others acting in concert in 
making such claims it thereby becomes entirely lawful. 

“If further evidence of the false and misleading 
nature of the series of ads included in the United States 
Brewers Foundation Campaign is needed the attached 
photocopy of the Barley and Malt Institute ad in Am- 
erican Brewer, July 1959, should furnish it. This ad- 
vertisement directed to brewers, gives quotes from ran- 
dom selections showing reactions of various individuals 
to the Barley and Malt Institute 4-color full-page LIFE 
Advertisements.” 

The photocopy of the Barley and Malt Institute ad 
in the American Brewer, July 1959, is shown below. 
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N. J. LIQUOR LICENSES INCREASE 


State law requires the governing board or body of 
each municipality shall report each year to the Alcoholic 
Beverage Control Director the number of licenses issued 
for the sale of alcoholic beverages. 

For the period July 1, 1958 to March 31, 1959 the 
various local boards issued or renewed 12,558 licenses 
of the five varieties authorized under Title 33. CABC 
Bulletin 1275) 





Kind of License No. Issued 
Plenary Retail Consumption —... 9,351 
Plenary Retail Distribution — 1,990 
RPO NE a ae 1,007 
Limited Retail Distribution — 216 
Seasonal Retail Consumption ——-...___. 43 

| a ae a ne ree 12,607 

Less Number Surrendered, Revoked or Expired 
(not identified as to kind) — ~~. 49 
ee 12,558 


As of March 31, 1958, there were 12,504 licenses 
in effect. (ABC Bulletin 1220). We have therefore a 
net increase of 54 licenses in one year. 

On the basis of population as reported by the latest 
United States census there is one establishment selling 
alcoholic beverages for 393 persons residing in the 
Garden State. 

However, the Bureau of the Census estimates 40% 
of the population is under 21 and in New Jersey no one 
may legally patronize a saloon unless they have reached 
their maturity. Therefore, it is safe to conclude there is 
one licensed establishment for each 236 legally qualified 
prospective purchasers. 

But the Gallup Poll survey on drinking practices 
of American adults reports only 55% of our senior 
citizens use alcoholic beverages occasionally or regularly. 
Admittedly the percentage of adults in New Jersey who 
drink is higher than the national average. If we assume 
that 60% of our ladies and gentlemen (and the refer- 
ence is figurative of course) imbibe, then we find that 
for each 142 adults who drink there is one establishment 
seeking to operate at a profit from the sale of alcoholic 
beverages. 

We maintain that no one group of 142 persons 
can, by their patronage, keep the liquor department of 
any gin mill, night club or neighborhood saloon operat- 
ing at a profit if such establishment is going to abide by 
the law. That is why bootlegging, prostitution, gambling 
and other forms of lawlessness.are often a part of the 
activity of the licensed establishment. 

New Jersey will not have, it cannot have, law 
abiding taverns unti] the number of licenses now being 
issued in many communities is drastically reduced and 
the cutthroat competition which necessitates the ignor- 
ing of most restrictions is eliminated. 

It would seem the remedy for correcting present 
conditions is in the hands of the Division of Alcohol 
Beverage Control, which, in our opinion, could do a 
little more controlling of the traffic than it is now doing. 





PROBLEM DRINKERS IN ONE INDUSTRY 

“There is ample evidence that the alcoholism prob- 
lem is present in business and industry” so states Mil- 
ton Maxwell, Ph.D. and an unidentified colleague re- 
porting in the Quarterly Journal of Studies on Alcohol 
for June 1959. 

A careful study of the medical records of one com- 
pany in the United States, having over 10,000 em- 
ployees, reveals some surprising comparisons in the re- 
port covering 11 pages in the Journal. 

Study was made of (1) all illness and injury ab- 
sences of at least 8 days’ duration; (2) all on-the-job 
accidents whether time was lost or not; (3) all off-the- 
job accidents requiring an absence of 8 days or more. 

For purposes of comparison a group of 48 problem 
drinkers (32 men and 16 women), many having been 
long employed by the company, was checked against 
two control groups of the same size. Each problem 
drinker was matched by two counterparts in sex, age, 
length of service, job type, and ethnic background. The 
findings of the control groups were combined and the 
data averaged for comparison with the problem group. 

REPORTABLE ACCIDENTS 


Problem Control 
Group Group 
On Job (no time lost) 29 16 
On Job (time lost, but 
less than 8 days) _..... 26 11.5 
Off Job (8 days or more 
OS Te TED eid 0 
a ee, 99 27.5 


The accident rate of the problem drinker in the 
categories shown was 3.6 times as large as that of the 
other group. 

CASES OF ILLNESS AND ON-THE-JOB 

ACCIDENTS RESULTING IN 8 DAYS OR 

MORE LOST TIME 


Problem Control 
Group Group 
Number of cases - _ 364 149 


Average per employee 0.0... = 7.6 3.1 
Average number of days absent 


per employee —————— 96.8 
Average of sickness payments 
per employee Sa — | $769. 


The problem group had 2.5 times as many cases of 
illness or on-the-job injuries lasting 8 days or more as 
did the control group. 

The payment for such absences totaled $108,495 
to the problem group and $34,912 to the control group. 

Over-all, the problem drinkers in the study were 
absent 2.5 times as many days, cost 3 times as much in 
sickness payments, and had 3.6 times as many accidents 
as the matched controls. 


oO 
0 





For non-drinkers only. The newly formed Dixie Life 
and Casualty Insurance Company of Anniston, Alabama, 
was incorporated December 1958. It will write policies 
only for those who abstain entirely from alcoholic bev- 
erages. 
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CORRELATION OF ALCOHOLISM AND LIQUOR CONTROL 


Most of the public concern and discussion about 
alcoholism has centered in the area of rehabilitation. 
Public and private study and action programs have had 
as their goal the renewal of a normal, happy, and useful 
life for the alcoholic. When education and prevention 
have been stressed, the apparent purpose has been only 
to detect the incipient alcoholic so that he may be Rates of Alcoholism 
helped before his alcoholism becomes a serious problem. 

This is in marked contrast to attacks upon other NUMBER OF ALCOHOLICS PER 100,000 ADULTS 
major diseases in our national life. In all other cases, the 
elimination of the disease has been sought through an 
attack upon the root cause or a contributing cause. 
Thus, yellow fever was a major problem until the carrier 
of the disease, the mosquito, was eliminated from the 
picture either by screening of living quarters or the 
draining of swamp lands. 

It is obvious that there would be no alcoholism 
without the consumption of alcoholic beverages. While 
it can be conceded that such use of alcohol will not be 
eliminated in the forseeable future, it should be appar- 
ent that the most hopeful approach to the problem 
would be one which would promise a decrease in the 
use of beverage alcohol. Education in the church which 
has as its aim total abstinence is therefore an important 














thee : : PACKAGE PACKAGE 
contribution to a solution of the problem of alcoholism. STORE STORES 


Rates of alcoholism in the various states of the STATES AND 
U.S.A., as published by the Quarterly Journal of Al- LIQUOR 


cohol Studies, when compared with the per capita con BY THE DRINK 


sumption of alcohol indicate a definite correlation. There 
is also a correlation between per capita consumption and 
alcoholism on the one hand, and the type of liquor con- 
trol on the other hand. Such a correlation is indicated 
in the charts published herewith. 











It will be seen that states allowing only package 
sales of liquor, have a lower rate of alcoholism than do 


Consumption Absolute Alcohol « states allowing the sale of liquor by the drink. Also, dry 


States have a lower rate than either of the other two. 





Dry states, Mississippi and Oklahoma, have an aver- 
age per capita consumption of .43 gallons of absolute 
alcohol, which compares with 1.15 gallons in 12 states 
DRY STATES . 4 allowing package sale only, and 2.08 gallons in 34 states 
allowing package sales and liquor by the drink. (Okla- 
homa voted this year to allow package sales. It will be 
interesting to watch the trend of alcoholism there the 

next five to ten years.) This compares with alcoholism 
2 nage rates per 100,000 adults of 2,545 in dry states, 2,721 

SALES ONLY in package store states, and 4,110 in states allowing sale 
by the drink. 

It is interesting to note that New Jersey with a 
very liberal system of licensing is third highest among 
34 STATES WITH the states in per capita consumption of absolute alcohol 
PACKAGE SALES and second in the proportionate number of alcoholics 

AND LIQUOR with 6,060 per 100,000 population 20 years of age and 

BY THE DRINK ; over. The Garden State has the dubious distinction of 
being second only to California which has 6,600 al 
% ABSOLUTE ALCOHOL IS USED BECAUSE IT GIVES A coholics per 100,000 adult population. 

MEASURE COMBINING BEER, LIQUOR AND WINE The above seems to indicate that liquor control 
through appropriate legislation, can be a potent tool for 
effecting a solution to the problem of alcoholism. It is 
not the only tool, but it should not be neglected. 

















